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specials with Jet fare and all 


Alitalia also throws in 
the Mediterranean Moon! 








expenses paid at the finest hotels and restaurants! 


*648 


For 17 days in Israel, Greece 
and Mediterranean Islands 


Group departures every two weeks 


Fly non-stop via Super DC-8 Rolls-Royce 
Jet to Milan...see fabled Venice...then 
sail on a luxury cruise to Athens, Rhodes, 
Cyprus and Israel. You won’t miss any- 
thing in this oldest of the world’s newest 
countries — Haifa, Tel Aviv, Jerusalem, 
Nazareth. And to add to your good time, 
you return with a Mediterranean tan. 


LITALIA 




















—your Travel Agent. 


= AIRLINES 


All prices are based on round-trip jet excursion 
fares from New York effective October 1 use 
Alitalia’s “pay later” plan and fly for just 10% 
down! For further information consult an expert 


*797 


For 17 days in the Holy Land, 
Jordan, Egypt, Greece, Rome 


Group departures every week 


The New Testament will come alive as 
you visit all the Holy Shrines of the birth- 
place of Christianity. You’ll see Bethle- 
hem... The Basilica of the Nativity... 
Herod’s Gate .. . Pilate’s Judgment Hall 
. .. The Chapel of the Finding of the 
Cross ... The Holy Sepulchre —a relig- 
ious experience you'll remember forever! 


YOURS FOR THE ASKING —a fascinating color brochure de- 
scribing each holiday special in detail. Just check the trips that 
intrigue you most, fill out the coupon and send it to: 

Alitalia Airlines — Dept. RM9 

666 Fifth Avenue, New York 19, N. Y. 
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ADDRESS 


(_] London, Spain, Canary Islands ($594) 
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For sunny Southern Italy — Rome, 
Naples, Capri, Pompeii 
Group departures weekly, individuals daily 
If you can’t see the whole world, Italy 
is certainly the next best thing. The first 
ten days you'll bask in the warmth of 
this wonderful country and its people... 
travel through villas and vineyards, the 
Blue Grotto of Capri, the works! Then 
you have an option of lingering a_full 
week longer at comparably low prices. 


| 

| 

| 

| 

C Italian Cities ($583) [© Holy Land ($797) | 
[JLondon Theatre Trip ($421) | 
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OP MANAGEMENT SPEAKS: 


We count on recreation 


to retain the identity 


of individual em ployees 


ee in this modern day environment of rush, rush, 
rush, it becomes quite necessary to step back and take 
a good, hard look at where we are going and where we 
have been, 

This is quite true at Aerojet-General Corporation, where 
we are working around the clock on a wide variety of 
major missile and space projects. This is just as true at 
Aerojet regarding our industrial recreation program. 

Even as Aerojet grew from 1,000 employees in 1950 to 
24,000 in 1960 and 27,500 today, industrial recreation 
played a very important part in our overall program. I am 
confident it will be ever so. Thus, we must occasionally stop 
to reflect on where we are going and where have we been 
in industrial recreation at Aerojet. 

Ever since the beginning of our Corporation, President 
Dan Kimball and myself have been strong advocates of 
suitable, sensible programs to interest our employees in 
their leisure hours. We were especially happy when our 
plant in Sacramento, California, grew to the size where it 
could support a large-scale recreational program, complete 
with gymnasium, softball diamonds, swimming pool, tennis 
courts. club meeting rooms, and the other appropriate 
facilities. We looked to the National Industrial Recreation 
Association for advice in the planning of our program and 
facilities. and received invaluable help in response to each 
of our requests, 

We were indeed quite thrilled and honored when we won 
the 1961 Helms Athletic Foundation Award for the Out- 
standing Industrial Recreation Program in North America 
the first year of operation of our new Employee Recreation 
Center. 


A. H. Rude 


Chairman of the Board 


AEROJET-GENERAL CORPORATION 





The Center, staffed by a highly competent and keenly 
trained group of recreation specialists, offers a program 
tailored to meet the individual needs of each of our 17,500 
employees in Sacramento. The activities range through the 
full spectrum of sports, social affairs, recreational functions 
and educational programs. Employees can learn anything 
from photography to skin diving, take part in various 
athletic leagues or just relax around the pool, patio or 
picnic areas. 

We use our Recreation Center in Sacramento as a focal 
point for family activity. We like to encourage family 
gatherings, and have a full schedule of children’s activities, 
including special movies, a summer day camp, junior 
hunter safety lessons and similar programs. Children even 
have their own special course in effective public speak: 
ing. 

With an organization the size of Aerojet-General Cor- 
poration, sometimes it is difficult to retain the identity of 
one big happy family among all of the employees. We 
count on our recreation programs to help achieve that goal. 

Where are we going and where have we been? We at 
Aerojet have long worked for an exceptional recreation 
program. In the years ahead, we will continue to use all of 
the best means available to insure a complete recreational 
program for our employees. 
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Top-Flite 





The softball that never cries uncle! 


Pitchers, batters, managers all agree—Spalding’s 
Official Top-Flite Softball fulfills every promise. 

Pitchers want the “feel” of the Top-Flite; it gives 
them better control, greater confidence. Its lively 
center makes it an instant hit with batters; makes 
it easier to give it a ride. 

Long life? Managers know that the tough cover 
and all around durability stand up game after game. 

Here’s why: Spalding takes the finest Java Kapok 
and molds it into a perfectly rounded “vitalized 


center.” Then two layers of Dura Cord are wound 


over it, insuring firm and constant uniformity of 
shape; and finally, the handsewn top-quality white 
leather cover is latex bonded to the winding to give 
that extra firmness and durability. 

The finest materials and expert craftsmanship all 
add up to Spalding’s secret of success. The amazing 
Top-Flite Softball has the best combination yet .. . 


making it the finest available anywhere! 


ALDING 


sets the pace in sports 
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Story of a champion 


HELMS REPORT, Part 1: Summaries of the 1961 


Helms Industrial Recreation Award winning programs 


Aerojet-General Corp. with its excellent facilities and 


dynamic program wins industrial recreation’s highest honor 


Mr more than elaborately praising one company’s ef- 
forts to provide voluntary recreation for its employees, 
the story of a Helms Industrial Recreation Award champion 
teaches the important role industrial recreation has come to 
play in modern industry. It serves as a case history of how 
program objectives can be met. It reflects the high stand- 
ards recreation has achieved throughout industry. 

This. especially, is the case with Aerojet-General Cor- 
poration in Sacremento, Calif., winner of the 1961 Helms 
Industrial Recreation Achievement Award. 

A product of the space age, this relative newcomer to 
industry has mushroomed from 1.000 employees in 1950 to 
a total approaching 28.000 today. Concerned primarily with 
the research, development and manufacture of rocket pro- 
pellants and missile tracking and guidance systems, the firm 
employs 17.500 at its award-winning Sacremento plant. 

In this setting of advanced technology with its highly 
trained and educated employees and automated manufac- 


RECREATION CENTER PLAN N 


Recreational 


Building 








Tennis Cou 


Ss 
3 








Picnic 





Oak Grove 





luring operations, Aerojet management from the outset has 
planned and provided for a complete program of employee 
activities (see “Top Management Speaks,” page 4). 

This policy plus enthusiastic employee support of all 
phases of the recreation program support highly significant 
industry-wide trends which show increasing reliance on 
recreation in employee-management relations. 

This was also illustrated by the closeness of the contest, 
despite the outstanding quality of the Aerojet program. To 
win the Award, Aerojet first had to be selected as most out: 
standing in the contest classification for NIRA member 
companies with more than 10,000 employees, Then the firm 
was pitted against the other four company-size classifica- 
tion winners: Flick-Reedy Corp., Faultless Rubber Co., 
State Farm Insurance Companies and Minnesota Mining 
and Mfg. Co. 

However, no other entry could match Aerojet’s brilliant 
recreation achievements during the 1960 contest year when 


TOTAL RECREATION PARTICIPATION: 1960 








Activity On Plant Off Plant - Total 
Organized Sports 30,470 7321 39,791 
Recreational Sports * 24,685 — 24,685 
Club Groups 32,696 503 33,199 
Social Activities 48,258 2,130 50,388 
Swimmers 54,022 — 54,022 
Spectators 164,250 7,968 172,218 

354,381 19,922 374,303 


Sports: (19 associations) softball, archery, horseshoes, physical fitness, 
basketball, bowling, skeet & trap, golf, judo, skiing, tennis, rifle & pistol, 
baseball, badminton, volleyball, rod & gun, table tennis, skin diving and 
sports officials association. 


Club Activities: (12 clubs) camera, model airplane, railroad, gold pan- 
ning, boat, Rockkrafters, Horsemen’s Assn., movie camera, sports car, !Nn- 
vestment, radio, Toastmasters and new club development committee. 


Social Activities: (eight organizations) bridge, chess, wives, drama, ball- 
room dance, square dance, organ and Rocket Teens. 


*Recreational sports are those activities which do not consist of organized 
teams, leagues or individual standings. 
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the company completed its extensive recreation center (sec 
photos and diagram), added 23 new activities to its already 
comprehensive program and attracted a total of 374.303 
participants (see table below). 

Ultra modern in every construction detail as well as in 
its conception, the recreation center and the surrounding 
area provide, among other facilities, a gymnasium, swim- 
ming and wading pools, tennis courts, coffee shop. meet- 
ing rooms, softball diamonds, equipment storage. locker 
rooms, picnic and playground areas. 


ADD 23 NEW ACTIVITIES 

The 23 new activities brought the total of organized 
sports association and hobby and social clubs to 39, but do 
not include other “first time” activities such as the Chil- 
dren’s Day Camp and Employee Hobby Show. Expanding 
other “nonorganized” activities, the recreation program in- 
cluded an average of four special events each month, 11 
departmental dances and 22 picnics. 

Developed step-by-step according to a carefully outlined 
plan, Aerojet’s award-winning program was established by 
(. W. Hosier, manager of special services, under direct as- 
signment from Board Chairman Arthur H. Rude and Presi- 
dent Dan Kimball, who ardently advocated the program 
and pursued it from conception through operation. 

Day-to-day administration of the program is expertly 
handled by Lee Corbin, recreation center manager, and 
three full-time recreation coordinators, each responsible for 
a specific phase of the program: sports, club or social. Part- 
time staff members include a pool supervisor and 12 life 
suards and locker room attendants. 

The company owns the capital investment in facilities 
and pays recreation staff salaries. Vending machine in- 
come, collected by the company, is used to cover facility 
maintenance costs. 

All other phases of the program are financed by special 
activity fees and voluntary $4 memberships in the Welfare 
& Recreation Club, Composed of the 39 organized clubs 
and associations, the W & R Club sets general activity 
policy, allocates funds to support club activities and makes 
individual employee welfare grants-in-aid. The 11 members 
of the W & R Board of Directors are selected in a plant- 
wide election. 


WELL-FUNDED, WELL-ATTENDED 

Prepared by the appropriate club representative and 
recreation coordinator, activity budgets are reviewed by 
the recreation center manager before presentation to the 
W & R Board of Directors. Funds are normally provided 
for capital, instruction and junior programs, but any item 
normally furnished by an individual for personal use will 
not be approved. 

Strongly emphasizing full family participation, every 
club and sports association has initiated its own junior pro- 
gram, and the recreation staff has launched a voluntary 
instructors training program for its highly successful chil- 
dren’s day camp. Other leadership training programs in- 
clude sports officials clinics, Toastmasters instructional pro- 
gram and a speakers bureau. 

Blood banks, lending library, good citizens campaigns. 
Toys for Tots drives, fire fighting demonstrations, ticket 
sales, even a Horseman’s Club hunt for lost children in the 
mountains, while far from being a complete list, prove the 
amazing diversification of Aerojet’s program and its well 
deserved claim to industrial recreation’s highest honor. 











Recreation Center lounge 
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Certification of Industrial 
Recreation Administrators 


PROFESSIONAL RECOGNITION 


Long-awaited program certifies professional 


i ibe identify industrial recreation lead- 
ers and to verify their professional 
abilities, a long-awaited, voluntary 
certification program has been estab- 
lished by the National Industrial Rec- 
reation Association. 

Similar in intent to plans for 
architects, accountants and other profes- 
sions, NIRA’s program for the Certifi- 
cation of Industrial Recreation Ad- 
ministrators (CIRA) certifies that the 
persons who meet its prescribed stand- 
ards are professionally qualified by 
training and experience to conduct and 
administer industrial 
grams. 


recreation pro- 


QUALIFICATIONS 


Since NIRA memberships are held 
by companies, not individuals, the 
CIRA program also serves to identify 
those persons working in industrial 
recreation and to recognize their per- 
sonal achievements. 

To qualify for certification under 
the CIRA program, an applicant must 
meet one of the following experience- 
training standards: 

e Five year's experience as a recrea- 
tion administrator or supervisor with 
a minimum of one year in industrial 
recreation, or 

e One year’s experience in industrial 
recreation and a baccalaureate degree 
in recreation, or 

¢ Two year’s experience in industrial 
recreation and a baccalaureate degree 
in a related field, or 

¢ Three year’s experience in industrial 
recreation and a baccalaureate degree. 

All applicants who meet one of these 
requirements plus high standards of 
character will be reviewed by the Cer- 
tification Committee without further 
examination until Jan. 4, 1964. After 
the 1964 “blanket-in-date,” however, 
an applicant must also pass an appro- 


qualifications of industrial recreation leaders 


priate examination to qualify for his 
certificate. 

Applicants need not be employed by 
a NIRA member company nor must 
they be engaged in industrial recrea- 
tion at the time they apply. These pro- 
Visions were approved since company 
membership and present occupational 
status have no bearing on an _ indi- 
vidual’s proven ability to administer 
industrial recreation programs. 

The potential value of CIRA is far- 
reaching. Most important, the plan is 
the only formal effort which en- 
courages, measures and recognizes the 
high standards of service and profes- 
sional responsibility of recreation lead- 
ers serving business and_ industry. 
Thus, CIRA will contribute greatly to 
raising the level of industrial recrea- 
tion management. 


OBJECTIVES 


This goal will be reached through 
the following specific objectives of 
the plan: 

e To 
recreation management. 

¢ To make available to industrial rec- 
reation administrators, on a voluntary 
basis, a procedure for recognition of 
personal achievement. 


encourage better professional 


¢ To raise job requirements and status 
of recreation administrators. 

¢ To interest capable persons in enter- 
ing the profession. 

e To give all qualified 
leaders identity in the profession and 
a voice in its affairs. 

This last point has been advocated 
by many recreation administrators 
who, by the nature of NIRA organiza- 
tion, are not entitled to a vote or to 
hold NIRA office. Even the person 
named as the NIRA member company 
representative is literally and in prac- 
tice a “company representative” and 


recreation 
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does not participate or belong to NIRA 
as an individual. 

The merits of the CIRA program 
have already been endorsed by in. 
dustrial recreation administrators. This 
is supported by the large number of 
applications submitted to the NIRA 
offices immediately after the announce: 
ment of the plan in the June-July 
NIRA Newsletter. 

These applications plus others sub- 
mitted during the next two months will 
be considered for acceptance at the 
Certification Committee’s first meeting, 


Oct. 21. 


ADMINISTRATION 


The Certification Committee _ will 
consist of a NIRA past president, serv- 
ing as chairman, and two other mem- 
bers appointed by the President of the 
Association. The NIRA Executive See- 
retary will serve as a non-voting mem- 
ber of the Committee and will main- 
tain all CIRA records. 

Completed applications must be sub- 
mitted with the $10 filing fee which 
will be refunded if the applicant is 
not accepted. The annual renewal fee 
is $5. Fees collected will be included 
as a separate itemization in the NIRA 
annual report. 

Application forms and rules may be 
obtained from NIRA, 203 N, Wabash 
Ave., Chicago 1, Ill. 

Under discussion for the past several 
years, the certification plan was de- 
veloped by a special committee ap- 
pointed last fall and approved by the 
NIRA Board of Directors, June 15. 
Headed by Martha Daniell, Nation- 
wide Insurance, the committee in- 
cluded Verne Vaught, Continental Steel 
Corp.; Fred Canaday, General Motors 
Corp.; George Bennett, Air Reduction 
Co.; and Chet Pellegrin, The Detroit 
Edison Co. 
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ion: Shooting facilities are more and more a part of industry recruitment and recreational benefits. 
in- 


teil And for good reason. Shooting sports appeal to the right kind of people— men who are intelligent, 
Stee 
adi careful and stable. If your company would like to know more about recreational shooting, 
tion of any kind, write to Winchester-Western, New Haven 4, Connecticut. 
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“Down-on-the-farm” 


AY industrial version of the County 
Fair came to McDonnell Aircraft 
Corp. this summer with all the special 
exhibits, entertainment and nostalgia 
of the down-on-the-farm original. 

The occasion: the annual company 
picnic, better known as the “Fun Fair,” 
which always attracts at least 20,000— 
that’s right, 20,000—McDonnell em- 
ployees, their families and friends. 

Planning arrangements for a group 
that size is one story. But concocting 
a program that will attract that many 
people year after year is a problem 
all its own. 


PERFECT COMBINATION 


When McDonnell Recreation Direc- 
tor Bert Granville and his picnic com- 
mittee hit on the idea of the county 
fair theme, they had cleared a major 
hurdle in making their 1961 event 
measure up and, hopefully, beat the 
best performances of the past. 


y\ 








County fair theme brings McDonnell Aircraft's 


annual picnic a successful blend of old fashioned 


home economics exhibits, modern hobby demonstrations 


The plan looked like a perfect com- 
bination: retain the regular picnic 
games and other activities that have 
been successful, then add the exhibits 
and attractions that make county fairs 
so popular in rural America. 

County fair exhibits of fancy needle- 
work, custard pies, canned goods and 
other home economics arts were not dif- 
ficult to duplicate. But what would be 
the McDonnell equivalent of livestock 
and other agricultural displays? 

The solution was a natural: indi- 
vidual employee hobby exhibits and 
demonstrations by McDonnell recrea- 
tion clubs. Thus, the hobby clubs and 
their members had a direct interest in 
the success of the Fun Fair. 

To complete the theme, the picnic 
planners arranged for clowns to circu- 
late through the crowds on the big 
day and booked several professional, 
circus-type acts. Carnival rides such as 
the Ferris Wheel and miniature train 


were already available at the picnic site 
in Blanchette Park, St. Charles, Mo., 
just outside St. Louis. 

Thus, the pattern was set and de- 
veloped into the following schedule of 
events: 
¢ 8-10 a.m.—Bait Casting Contest 
© 9 a.m.-4:30 p.m.—Home Economics 

Exhibit (canning, quilting, 

and baking) 
© 9 am.-4:30  p.m.—kReliree 
Display 
10 a.m.-12—Races and games 
¢ 12-1 pzm.—Model Air Show 
¢ 12-1 p.m.—Softball 

Shift vs Second Shift 
¢ 12-4 p.m.—Auto Concourse (Sports 

Car Club exhibit) 
¢ 1-1:30 p.m.—Scuba Exhibition 
¢ 1:30-2 p.m.—Judo Exhibition 
© 2:30-4:30 p.m.—Fntertainment and 

Attendance Prize Drawings 
© 4:30-6 p.m.—Space Belle Coronation 

The Fair 


sewing 


Hobby 


Game: First 


morning of the Fun 


Space Belles’ Coronation (left) completed the busy day’s festivities when the 12 McDonnell beauties were driven to a specially built stage by 
members of the Sports Car Club. Popular picnic games were not crowded out of the full schedule, however. Women’s balloon blowing con- 


Mi 


test (right) along with many types of adult games and races, softball, horseshoes and bait casting attracted many participants. 
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Special demonstrations included employee Model Air Show and Scuba Exhibition plus the 


Hobby Contest’s prize winning go-kart and a mock-up of McDonnell’s Mercury space capsule. 


dawned clear and bright with McDon- 
nell families guided on their way by a 


huge, tethered balloon floating hun- 
dreds of feet above the picnic site. 

Following the official welcome by the 
mayor of St. Charles and the ever- 
popular bait casting contest the doors 
of Blanchette Park’s Memorial Hall 
swung open for the Home Economics 
and Arts Exhibit, 

Unproved to that moment, the ex- 
hibits turned out to be the outstanding 


new feature of the Fair. More than 120 





leathercraft to mosaics, 


and fancy 


entries, from 
knit were 


shown. Grand prize, 2s judged by local 


goods pastries, 
community experts, was awarded to a 
McDonnell retiree for his outstanding 
wood carvings. 

The other “county fair style” events 
also drew big crowds. Picnickers were 
thrilled at the Model Air Show as the 
hobbyists landed their small craft on 
model aircraft carriers, flew on speed 
runs, acrobatic maneuvers and preci- 
sion flying. But a screaming model of a 


jet plan (photo above) was the hit of 
the show. 

As with the model flyers, the Sports 
Car Club staged an exhibition rather 
than an actual contest. The Auto Con- 
course was filled by 36 entries with a 
1934 Rolls Royce 
show award. 


winning the best of 


JUDO, SCUBA AND SUN SPOTS 

The Judo Exhibition, with both the 
men’s and women’s clubs participating. 
also proved to be a potent crowd 
gatherer, as did the Scuba demonstra- 
tion staged by employees in the park 
pool. 

But this was not all. The Astronomy 
Club provided a telescope for observ- 
ing sun spots, and the Coin and Stamp 
Club displayed their rare collections. 
Exhibits were also submitted by the 
McDonnell Fire Department, Civil De- 
fense, Safety and Medical 
the Personnel Department's presenta- 


as well 


tion of employment benefits. 

Another new wrinkle was a special 
booth for Mo-skeet-o, a .22 caliber ver- 
sion of trap shooting. Equipment was 
provided for horseshoes and corkball. 
and an archery demonstration was con- 
ducted by Al Hoyt, nationally famous 


how expert. 


CIRCUS ENTERTAINMENT 

The theme was carried one slep fur- 
ther as professional circus acts featured 
trained dogs, unicycle and a chimp 
along with several musical numbers. 

Add to this such regular Fun Fair 
highlights as the annual grudge soft- 
ball match between the first and second 
shifts, the colorful Space Belles Corona- 
tion, adult and children picnic games. 
swimming and other “typical” picnic 
activities. No wonder that the consensus 
of employee opinion ranked the county 
fair picnic as one of the best ever. 


Carnival rides such as the Ferris Wheel (left) were available on the park site, and sack races (center), penny scrambles, foot races and many 
a her special contests delighted the children. Retirees’ hobby display (right) which exhibited an amazing variety of leisure pursuits was a 
lighlight of the Fun Fair. Other exhibits showed employee skills at canning, sewing, baking, quilting and other home arts and crafts. 
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Since 1918... 


ALWAYS ADDING 
SOMETHING NEW 


Continually growing in size, building its own 


lanes, adding new leagues, Babcock & Wilcox 


bowling is ready for its 44th and best season 


is a saying which can be applied 
to The Babcock & Wilcox Company’s 


bowling program which is presently 


shegeethings old, something new...” 


rolling into its 44th pin season. 

“Something old .. .”’ refers to the 
Vets, name of the original B&W 
kegling quintet which represented the 
company in Barberton, Ohio’s Magic 
City Industrial League in 1918. They 
were a top team in the area and ruled 
the industrial loop for a few seasons. 


Stoll, vice president, B & W Bowling Assn. 
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Youthful participants in the company’s 
junior bowling program get help from Bill 
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B&W’s inter-company bowling pro- 
gram began with six teams in 1918 
and has continually grown over the last 
13 seasons to the present seven men’s. 
and 
three junior kegling leagues which 
occupy the company’s lanes Monday 
through Sunday. Forty — pinsmen 
initiated the pin-program which has 
more than 700 “B& W-ites” today. 

Ten women began rattling woods in 
1922 at a downtown Barberton bowling 


two women’s. two mixed doubles’, 





First-year officers of the women’s new, six- 
team league gaze into a “crystal” bowling ball 
to foresee many good seasons to come. 


B & W’s first alleys were opened by this 
4 team in January 1924, Harvey Dilgard (2nd 
"Th 4 from left) is the only surviving member, but 
4 still bowls with the B & W Vets (see photo 


f ‘ below, right). 


alley; presently over 100 keglerettes 
turn out each week to pursue the 
pastime of trying to down the “elusive” 
tenpins, 

Jan. 12, 1924, was a big day for 
B&W’s bowlers; that was the day the 
company opened four lanes of its own, 

“Boilermen” were literally “burning 
up” the maples when a fire destroyed 
the alleys in 1947. Keglers rolled on 


local woods during the next two 
seasons until B&W __ installed © six 


sparkling lanes on the first level of a 
new building in 1949. 

“Something new...” refers to the 
formation of a_ six-team_ keelerette 
circuit, the start of a junior bowling 
program for employes’ children, a Sun- 
day mixed doubles loop and the instal- 
lation of automatic pinsetters. Each 
Saturday, close to 150 youngsters take 
over the lanes from 9:30 a.m. until 
3:30 p.m. During this time they 
receive helpful hints on improving 
their kegling skills from some of the 
boiler firm’s better adult pinsmen. 

Through the years many _ records 
have been made and broken. However, 
a few of the old marks still stand: 
Harvey Dilgard, chief of the merchan- 
dise order department when he retired 
in 1950, holds the all-time high single- 
ton, popping a 297 loner on the com- 
pany’s maples in 1936, while Henry 
“Hank” Tomko, truck driver in Ship- 
ping and Handling, battered a 712, in 
1954. for high trisum. 

Shirley “Skip” Legg, supervisor of 
office layout, hammered a 653. series 
last season for the women’s record. 





The 44th edition of the Vets average 60) 
years old, 35 years company service. Dilgard 
(back row, left) was on the 1918 team. 
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Teamwork 










ps ee 


promotes teamwork 


Plan your employee bowling program now — and 

make sure it’s an AMF-equipped Bowling Center. 

Why employee bowling? 

¢ All employees can participate. Bowling’s easy to learn 
... invigorating but not strenuous. 

*Sure-fire popularity. Bowling is today’s most popular 
participation sport. 

* You benefit. Bowling teamwork builds a better on-the- 
job work team. 

* Low-cost program. League bowling goes easy on recre- 
ation funds. Your “Magic Triangle”-equipped bowling 
center supplies all equipment. 


Why at a “Magic Triangle” Center? 


¢ Matchless equipment. League bowlers appreciate AMF 
extras such as exclusive “Magic Triangle” Automatic 
Pinspotters and Signaling Units. You get ’em at no 
extra cost, so why settle for less! 

e Superb facilities. AMF-equipped centers offer ultra- 
modern equipment, luxurious surroundings, delightful 
refreshments that make an evening complete. 

e Friendly cooperation. Your neighborhood AMF bowl- 
ing proprietor will be glad to help you set up your 
bowling recreation program—easily and economically. 
See him soon, and get the ball rolling. 


BOWL WHERE YOU SEE THE 





AMF PINSPOTTERS INC. 


SUBSIDIARY OF AMERICAN MACHINE & FOUNDRY COMPANY 
JERICHO TURNPIKE, WESTBURY, L. 1., N. Y. 


“MAGIC gy TRIANGLE” 


T. @. 
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Around 


the world 











in the company auditorium 


Pipers there is nothing new about 
travelogs. From wondrous stories 
like Jason and the Argonauts, the 
Odyssey and Marco Polo to Around the 
World in 80 Days, travelogs have en- 
thralled millions and survive today as 
one of the oldest and most appealing 
forms of entertainment. 

Similarly, there is nothing new about 
the use of its modern version, the travel 
film, in industrial recreation programs. 

But there is something. if not new, 
then certainly unusual and creative in 
the method of showing travel films that 
can make them a major feature of the 
overall recreation program. 


The key element is program con- 
linuily, but imaginative staging and 
clever publicity are vital factors. 





Program continuity, clever staging and publicity build 


travelogs into popular, six-month “Armchair World Tour” 


Combining all three, the Travel Club 
of Mutual Life Assurance Co. of 
Canada in Waterloo, Ont., developed 
series of “film nights” into a highly 
successful “Armchair World Tour.” 


CONTINUOUS JOURNEY 


Films were booked and other prepa- 
rations made far enough in advance 
that each lap of the celluloid excursion 
fit into a continuing trip that took the 
“passengers” to virtually every corner 
of the globe. 

Actually, however, the idea was born 


out of disappointment. A small group 
of Mutual Life Staff Assn. members, in- 
terested in organizing week-end excur- 
sions, had previously tried to form a 
travel club. These efforts and other at- 
tempts to form group trips brought 
very little response; never sufficient to 
fill a bus. 

Seeking another way to encourage 


interest in travel, the group decided 
that a program of travel films during 
the winter months could prove to be 
educational, entertaining and _inspira- 
especially if there were no 


tional 





Airline stewardesses, (left) one dressed in the brown summer uniform. the other in the blue winter uniform. greeted guests as they arrived for 


their flight to major U. S. cities. Boarding passes (center) were distributed before taking off on the Carribean flight. More than mere atmos- 
phere, some of the numbered passes entitled their fortunate holders to handsome flight bag door prizes. 
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Steamship cruise (left) was made even more realistic by turning the auditorium stage into a ship. Authenic calypso dance (center) was ar- 
ranged by the Jamaica Board of Trade for special entertainment between films during the Carribean tour night. ‘Airline passengers” (right) 





loaded up on chewing gum and lifesavers passed out by an honest-to-goodness stewardess just before “take-off” time. 


charge. An interest cireular brought 
hack a favorable response from 116 em- 
ployees who said they would be inter- 
ested in the program. 

Meanwhile, the group had written to 
travel agencies, airline ticket offices 
and film distributors asking for lists of 
free. 16mm, sound; color travel films, 
pamphlets and other materials that 
would be available for distribution. 


AIRLINES, AGENTS HELP 

A local travel agent and an airline 
representative volunteered to help with 
arrangements and assured the fledgling 
travel club that they would not sub- 
mit the audience to an evening of sales 
talks, 

The travel agency worked hand in 
hand with the group throughout the en- 
tire program asking only that they be 











Novelty hat contest for the women during 
the Carribean tour night added audience par- 
lcipation to round out an interesting program. 


allowed to stamp all pamphlets with 
their business address and display one 
sign. The arrangement “proved very 
beneficial to all 
Paula Roschman, 


Travel Club. 


With arrangements completed, the 


stated 
secretary of the 


concerned,” 


six-month “Armchair World Tour” was 
announced in a clever broadside which 
featured a world map. Films for each 
of the five programs were listed, and 
the itinerary was charted on the map 
showing prospective passengers exactly 
where the film tour would take them. 

The idea of working five separate 
film nights into one continuous tour 
covering six months proved to be a 
bonanza. Almost 200 Mutual Life staff 
members and friends turned up for the 
first night, and the crowd built up to 
500 for the third program. 

But the “World Tour” idea was only 
part of the attraction. The Travel Club 
did everything possible to make their 
feel that the seats in the 
company auditorium were actually deck 
chairs or plush airline seats and simu- 


passengers 


lated other aspects of a real-life tour. 
For an idea of their efforts and the rea- 
son behind the tour’s outstanding sue- 
cess, here is a brief summary of each 
lap of the journey: 

© New York and other U. S. cities. 
Guests were greeted by airline stew- 
and 
Auditorium chairs 
were arranged to simulate the interior 


ardesses wearing the winter 


summer uniforms. 


of an airplane and the passengers were 
treated to an in-flight lunch between 
films. Flight bags were given as door 
prizes. 

© World steamship cruise brought 
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guests through one hour of film to 25 
ports in 17 countries. Auditorium stage 
was decorated as a ship with smoke- 
stacks, flags and sailors standing guard. 
Sea sick pills were passed out and the 
ship’s log served as the guest book. 

© Carribean flight landed by film in 
Jamaica, Bermuda and the Barbados. 
The Jamaica Board of Trade arranged 
for two native girls in costume to greet 
the guests, then, during intermission, 
danced to authenic calypso music. 
Chicken wire and crepe paper palm 
trees decorated the stage along beach 
balls and other equipment borrowed 
from a sporting goods store and an 
umbrella table loaned by a furniture 
store. Between films, guests partici- 
pated in a loud shirt and novelty hat 
contest. An airline provided a_tape- 
recording of take-off announcements 
and aircraft engine noises which were 
tuned up while the houselights dimmed. 
The airline also contributed two round 
trip tickets to Tampa, Fla. 

© British Isles were featured on the 
fourth night in five films furnished by 
the British Travel Assn. A huge card- 
board castle set the scene on stage and 
several uniformed Royal Engineer 
Bandsmen passed out tickets. Real bag- 
gage tags were used to determine door 
prize winners. 

© Visit to the Orient completed the 
tour. Dead trees were cut down and 
made into blooming Japanese cherry 
trees for stage decoration. Four short 
dances by costumed Japanese girls were 
arranged by the Japanese Travel Assn. 
and recorded Japanese music filled the 
Chinese 


air. Refreshments included 


fortune cookies. 











As employees oe 


... and athletes 


In a business conference or on a basketball court, physically 
handicapped employees in Pan American Airways’ New York offices 
have made themselves feel completely at home. Junius Kellogg 
(center in both photos), former star of Manhattan College and the 
Harlem Globetrotters, coaches Pan Am’s Wheelchair Jets. 





WHEELCHAIR JETS SCORE 


Pan American’s handicapped basketball champions prove that 


disabled persons can lead full lives both at play and at work 


IT the Accounting Department of Pan 

American World Airways in Queens, 
\. Y.. some 20 young men sit at their 
desks, graded by 
superior employees with above-average 
attendance records. 


management as 


seside their desks are crutches and 
wheelchairs. but that doesn’t mean that 
these physically handicapped em- 
ployees are doomed to strictly sedentary 
lives. In fact. they're all championship 
athletes American’s 
world championship Wheelchair Basket- 


ball team. 


members of Pan 


FAST-PACED, EXCITING LIVES 


These, the members of Pan Am’s 
Wheelchair Jets, lead fast-paced, excit- 
ing lives. They have been to such 
srazil and England; they 
have performed aboard the world’s 
largest aircraft and in the 
most indoor sports 


places as 


carrier 
world’s famous 
arena. 

Most of the Jets are married and 
are active in church and community 
groups. They turn out faithfully for 
basketball practice, and some even find 
time for night school so that they can 
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increase their career potential at Pan 
American. 

Pan American employs over 400 
handicapped persons throughout the 
world, and organized the Wheelchair 
Jets to demonstrate that disabled per- 
sons can lead full lives both at play 
and at work. 

They participate in nearly all the 
company’s recreational programs—in- 
cluding baseball, swimming. and bowl- 
ing. Pan Am department supervisors 
find that handicapped employees, al- 
most without exception, are sports 
enthusiasts and devoted officers and 
workers in clubs and other activities. 

Of course, handicapped employees 
can’t run bases, but they do _partici- 
pate as baseball managers and umpires. 
They're among the best in the bowling 
league; they stand at the foul line and 
their teammates hand them _ the 
bowling balls. At Pan Am’s Miami rec- 
reation club, handicapped employees 
swim and participate in field sports. 

Many of the handicapped have de- 
veloped powerful shoulder muscles and, 
from their wheelchairs, excell in the 
javelin toss and other field sports. 


Pan American’s achievements in this 


field were recognized last summer 
when the Federation of the Handi- 
capped presented its annual Com- 


munity Service Award to Pan Am in 
recognition of its “outstanding efforts 
on behalf of its own handicapped em- 
ployees.” 

The Federation cited the company 
for the “efforts it has made to create 
goodwill throughout the world for the 
disabled.” The citation noted, “The 
opportunities you offer the disabled to 
enter your employment, the achieve- 
ments of your handicapped employees, 
the encouragement you give through 
emphasis of their ability to take part 
in athletics have set an 
example to others in industry.” 


inspiring 


SYMBOL OF SKILL AND FORTITUDE 


As a symbol of the skill and physical 
fortitude of handicapped workers, the 
Pan Am Jets have an impact that has 
international significance. In fact, they 
traveled to Brazil on a specific mission 
of arousing interest there in employ- 
ing the handicapped. 

See “Wheelchair Jets,” page 18 
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Wilson offers your teams the custom- 
tailored appearance preferred by the World's 
Professional Champion Boston Celtics, 

and teams in industrial and other 

top amateur leagues. 


Dress your teams 
like champions in 


Wilson custom-tailored uniforms 


Hundreds of leading basketball teams choose Wilson 
uniforms for the flashing colors and distinctive 
styling that represent a winning attitude. Wilson 
custom-tailored uniforms are performance patterned 
and fitted for a neat, confident appearance. Top 


THE WILSON JET‘ is precision built with 
Last-Bilt construction for true balance and 
perfect roundness. Selected pebble grain 
leather for finger-tip control. 


THE WILSON COMET features exclusive 
Roto-Bilt construction with nylon wound 
carcass for perfect playability. 








Tom Heinsohn of the Boston Celtics 
is a member of the Wilson 
Basketball Advisory Staff. 


quality materials give longer wear. Choose from a 
variety of styles in 18 fabrics and 24 vivid colors 
that reflect company spirit. 


DESIGN YOUR OWN UNIFORMS. Write today to Wilson 
Sporting Goods Co., 2233 West Street, River Grove, Illinois. 


PLAY TO WIN WITH 


Wilson 


Wilson Sporting Goods Co., Chicago 
(A subsidiary of Wilson & Co., Inc.) 
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APPARATUS ACTIVITIES 


for men & boys 
ARCHERY LIFESAVING 
BADMINTON SKIN AND SCUBA 
BASEBALL DIVING 
BASKETBALL SOFTBALL 
BOWLING SWIMMING 
CAMPCRAFT TENNIS 
COMPETITIVE TRACK & FIELD 

SWIMMING TRAMPOLINING 
FENCING TUMBLING 
FIELD HOCKEY TUMBLING— 
GOLF ADVANCED 
GYMNASTICS WRESTLING 


for girls G women VOLLEY BALL 


$2.00 Each 


Written with the aid of top 
coaches and authorities and fully 
illustrated with hundreds of 
photographs. Packed with modern 
ideas on how to teach basic sport 
skills. You get facts about each 
game .. . history. bibliography, 
and how to use slide films in your 
teaching program, list of available 
16mm motion pictures, and other 
helpful information. Send for the 
books that cover the sports you 
are now teaching—or better yet, 
order a full set of all guides and 
be ready when you are called up- 
on to teach any of these games. 
Order today — send check or 
money order to: 


THE 
ATHLETIC 
INSTITUTE 


Merchandise Mart, Room 805 
Chicago 54, IIlinois 
A NON-PROFIT ORGANIZATION DE- 
VOTED TO THE ADVANCEMENT OF 
ATHLETICS, RECREATION AND 
PHYSICAL EDUCATION 

















Mark Your Calendar 


Sept. 10: Armco Industrial Invitational Trap Shoot, Middletown, Ohio 
15: NIRA Postal Fish-A-Rama entry deadline 
Oct. 13: NIRA Region V Conference, U. of Wisconsin, Madison, Wis. 
19: NIRA Region Ill Seminar, Hotel Sherman, Chicago, III. 
20: CIRA Certification Committee Meeting, Hotel Sherman, Chicago, Ill. 
20-22: NIRA Board of Directors Meeting, Hotel Sherman, Chicago, Ill. 
28-29: NIRA Travel Council Meeting, Schine Inn, Chicopee, Mass. 
30-31: NIRA Region | Conference, U. of Massachusetts, Amherst, Mass. 
Nov. 14-15: NIRA Region IV Conference, Sheraton Park Hotel, High Point, N. C. 
Dec. 31: NIRA Employee Photo Contest entry deadline 
Jan. 1: NIRA-NRA Postal Rifle & Pistol Matches competition opens 
1: Helms Industrial Recreation Award entries open 
Feb. 9-11: NIRA California Conference, Hotel Leamington, Oakland, Calif. 
22-24: Purdue U. Industrial Music Conference, Lafayette, Ind. 


March 24-25: National Industrial Bowling Tournament, South Bend, Ind. 





Wheelchair Jets, from page 16 
Brazil took the wheelchair athletes 
to its heart and 200,000 persons turned 
out to see the American team stage ex- 
hibition games. The President of Brazil 


| received the Jets and personally hailed 
| their contributions. Today, he main- 
| tains a continuing interest in the Pan 





American Jets. 

Each year, the Jets go to England 
to participate in the International 
Paralympics where for five previous 
years the U. S, team has captured 
world championship honors in wheel- 
chair athletics. 

They've done exciting things—such 
as playing an exhibition game aboard 


persons inside the nation’s largest and 


newest aircraft carrier watched the 
contest. 

The game proved so exciting that 
Capt. James W. O'Grady declared he 
could hardly believe such dexterity 
could be demonstrated by persons in 
wheelchairs. He described the perform- 
ance as the greatest exhibition he’d 
ever seen. 


BILLED AT THE GARDEN 


The Jets also were recently in the 
spotlight at Madison Square Garden, 
New York’s great indoor arena, prob- 
ably the world’s best known palace of 
sport, where they staged an exhibition 
before a large Friday night crowd in 
a prelude to a professional basketball 
contest. 

It was a_ particularly dramatic 
moment for the coach of the Jets 
Junius Kellogg. who was returning to 
the arena where first as one of the tallest 
basketball centers in Manhattan College 
history and later as a member of the 
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Harlem Globetrotters, he had been a 
favorite of the Garden’s fans. 

In 1954, an automobile accident 
threatened Kelloge’s life and. career. 
First he fought off death. then, bit-by- 
bit he conquered total incapacitation. 

Today, he’s married, holds an im- 
portant job with Pan American, 
coaches the Jets—and even goes to St. 
John’s University one night a week to 
take graduate courses. 

When Kellogg returned to _ the 
Garden, it was symbolic of all he had 
achieved since the day when the ac- 
cident had seemingly shattered his 
career. 


COMEBACK COMPLETED 


The Jets staged a spirited exhibition, 
scoring 33 points in 12 playing 
minutes, Afterwards, the members of 
the professional New York Knicker- 
bockers and the Syracuse Nationals 
crowded into the lockerroom to con- 
eratulate Kellogg and his teammates. 

Then, in January, the Jets and Pan 
American heard that the wheelchair 
basketball team at the McGuire 
Veteran’s Administration Hospital in 
Richmond, Virginia. was unable to 
schedule games as there are no other 
teams in the vicinity. (In all of last 
year, they were about to find only one 
opponent. ) 

The Jets volunteered to give up a 
weekend, Pan Am took care of all 
other arrangements, and the team 
traveled down to Richmond where they 
staged two games with the hospital 
team—demonstrating to hospitalized 
veterans the tremendous capabilities 
that physically handicapped persons 
have for rewarding employment and 


full lives. 











| 








These seven high-average 
shooters of the Beechcraft 
Gun Club were chosen to 
represent their company at 
the Pan American Interna- 
tional Skeet Shoot at Dallas, 
Texas. 


They are (L to R) Kneeling: 
C. N. Titsworth, Mike Pres- 
ton, A.C. White, Ross Hatch, 
Byron Brainerd, Standing: Ed 
Blazier, Ed Preston. 


Beechcraft builds top shooting program 
around new Remington Autoloading Trap 


The 175 members of the Beechcraft Gun Club 
found the perfect trap when they started using 
the new Remington 100T autoloader. They’ve 
already made plans to add still another 100T 
for trap shooting. 

These remarkable electric autoloading 
traps are easy-to-install . . . have features that 
make one-man operation possible. Each has a 
big 203-target magazine capacity and operates 
ona regular 110-volt system. 






Remington Model 
100-T .. . for Trap 





Kemington, 


CLIP AND MAIL COUPON NOW 


e AUTOMATIC “WALK AROUND” RELEASES 

e SIMPLE “FLIGHT CONTROL” ADJUSTMENTS 
e MAGAZINES HOLD 203 TARGETS 

e OPERATE ON REGULAR 110-VOLT SYSTEM 


Remington Model 
200-S .. . for Skeet 


If your company doesn’t yet have a shooting 
program, remember that there are over 20,000,- 
000 shooting enthusiasts spread over this coun- 
try where shooting is a tradition. Surveys show 
that shooting ranks high as part of the sports 
program your employees want. 

At modest cost you can begin a sure-fire 
program embracing pistol shooting, rifle shoot- 
ing, trap and skeet. Fill out the coupon below 
and let Remington help you to a flying start! 





Shooters boost scores with great 
new Remington Target Loads 


Look at all the reasons why your em- 
ployees prefer the new Remington Target 
Loads: New target load crimp provides 
perfect patterns. New lighter wad column 
cuts recoil, gives full target velocity. New 
. high-wall base wad is molded in shell for 
tightest seal. New target load primer 
means split-second ignition in every gun. 





Remington Arms Company, Inc., Bridgeport 2, Conn. in Canada: 
Remington Arms of Canada, Limited, 36 Queen Elizabeth Blvd., Toronto, Ont. 


iain tis _—-——_—— oro cor escenario oer rn ws ne ere en me 
Shooting Promotion Section, Dept. 1, 
Remington Arms Company, Inc., Bridgeport 2, Conn. 





— Al the information 


you need to starta 
successful shooting 
program 


Send me, without obligation, information on the subjects checked below. 


~~ 


[] A SHOTGUN PROGRAM 
(] A PISTOL PROGRAM 


[] A RIFLE PROGRAM 
[| FIREARMS AND AMMUNITION 


Name Title 





Company 
Address 





City State 








() Please send me special information on Remington Autoloading Traps. 
(_] Please have a Remington Autoloading Trap representative contact me for 
an appointment, 
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RMON 


Acquire camping site 

Work is nearing completion on the 
newest of three major recreation areas 
operated by the Convair San Diego 
(Calif.) Recreation Assn. 

The new site, a 5114 acre wooded 
tract, is located some 60 miles from 
San Diego near Cuyamaca Rancho 
State Park. Major use of the facility 
will be for camping purposes, but plans 
include hiking trails, a fishing pond 
for children, and, in winter, a tobag- 
gan slide and short ski run. 

The acquisition was prompted in 
part by numerous requests from con- 
vair employees who wished to camp 
weekends at the employee association’s 
Pecan Park, primarily a picnic area. 

The third CRA facility, Gillespie 
Field, is used primarily for gun club 
shoots and various CRA meetings. 


Summer stock sales boom 

Employee ticket sales to summer 
stock and other theater events on Long 
Island have soared to an all-time high 
at Republic Aviation Corp., Farming- 
dale, according to Recreation Director 
Oskar Frowein. 

In July alone, sales totalled $18,000, 
discount included. This figures to 
$5,000 more than last July, or about 
2.000 more tickets. 

The ticket sales, conducted daily at 
the Republic recreation desk, offer 
reserved seats at discount prices to 
theater events in the Long Island and 
Metropolitan New York area. 
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Special NIRA Region IV workshop in Kingsport, Tenn., was at- 
tended by 16 recreation leaders from four Southeastern states, July 12. 
Bob Deiius (second from right, second row), recreation supervisor 
of the Tennessee Eastman Recreation Club, hosted the group which 
included NIRA President Bob Turner (right, first row), West Pt. Mfg. 
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Best seller this summer has been the 
Jones Beach show, “Paradise Island,” 
with sales topping $7,000 for July. 
Other top attractions in addition to 
summer stock have been the Madi- 
son Square Garden Ice Capades, 
“Cinerama” and Freedomland. 


Blooming success 

Record breaking entry of more than 
700 individual blooms and 50-plus ar- 
rangements highlighted the third an- 
nual Rose Show sponsored by _ the 
Dayton (Ohio) Industrial Athletic Assn. 

In addition to the high number of 
entries, the committee reported the 
best spectator attendance in the show’s 
brief but blossoming history. 

The Rose Show 
sports and hobby activities sponsored 
by the DIAA for the employees of its 
member companies, National Cash 
Register, Wright-Patterson AFB and 
the four Dayton GM divisions: Frigid- 
aire, Delco Moraine, Delco Products 
and Inland Manufacturing. 


is one of many 


Film classics club 

A bright future is predicted for an 
unusual activity, a film classics club. 
formed this summer by the IBM Club 
in Yorktown Hts., N. Y. 

The club will bring to its members 
the most significant films, artistically 
and historically, which have been made 
during the 50-odd years of the art’s 
existence. 


Toledo, O., 
























































Jimmy Piersall, colorful Cleveland Indian 
outfielder, discusses his batting style to 
Timken Little Leaguers during a clinic last 
month at Timken Roller Bearing Co., Canton, 
O. Tom Heinrich, former  clutch-hitting 
Yankee, smiles approval from the back row, 


Some of the films the club expects 
to obtain include “The Bicycle Thief,” 
“Potemkin,” “Mother,” “Henry Y,” 
“Le Million.” “The Roof,” and “The 
Joyless Street.” 

Members will see from 12 to 11 
showings, beginning in October and 
ending in June, for a $5 membership. 


Recreation saving time 

With an assist from local legislators 
who passed a daylight saving time law, 
recreation participation has been better 
than ever at Boeing Airplane Co. Aero- 
Space Division in Seattle, Wash. 

Recreation Supervisor Cam Haslam 
credits the additional hour of sunshine 
to be a major factor in (1) the in- 
crease to 45 softball teams, 
than last year, and (2) 300 additional 
golfers swinging in the 1961 Boeing 


10 more 


Golf Assn. program. 


Using two extremes in its product line, Owens-Illinois Glass Co.. 
introduced a fascinating guessing contest at its recent 
picnic. Five-gallon water bottle made by the Glass Container Div. 
was filled with quarter-dram serum vials produced by Kimble Glass 
Co., subsidiary. Winning guess of 4,315 was one off the total. 
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SRSA POTS 
Softball Survey 


Almost nine of 10 NIRA members sponsor softball 
teams: more than half now play slow pitch rules 


More company teams now play slow-pitch softball than 
the regulation “fast-pitch” game, according to a sampling 
of member companies completed last month by the National 
Industrial Recreation Association. 

Survey results, based on 99 returns which listed the num- 
ber of fast and slow-pitch teams (see Table below), thus 
confirm the rapidly increasingly popularity of the hitters’ 
game in which the pitch must be delivered at moderate 
speed with a perceptible are. 

However, the newly won predominance of slow-pitch, in 
terms of company sponsorship, is slight. Of the 99 com- 
panies. 61 reported slow-pitch teams while almost an equal 
number of 58 sponsored fast pitch. Of these, 20 offered both 
programs. More significant. the actual number of slow- 
pitch teams outnumbered fast-pitch by more than three to 
two, and, generally, the companies with slow-pitch had 
more teams participating than those which offered only 
fast-pitch. 


Complete Number in Percent or 
Returns program average 
Companies 132 115 87.1% 
Teams 106 1,468 14 


In another phase of the survey, completed in detail by 
91 of the respondents, women’s teams were sponsored by a 
surprisingly high 34% of the companies. In fact, one firm 
had several women’s teams but no men’s softball program. 

This was the only exception, however, and in companies 
with both programs, men’s teams outnumbered the women 
ina ratio of eight to one. 


Complete Number of Number 

Returns Companies Pct. of teams Avg. 
Men‘s teams 94 93 98.9 1,262 14 
Women’s teams 94 32 34.0 90 3 
Both 94 31 32.9 730 23 


From a total of 132 survey returns, 115 or 87% of the 
companies stated that they conducted a softball program. 
Of these 115, 106 gave the number of teams: a total of 
1468 or an average of 14 per company. Highest number 
for one company was 216 men’s teams, eight women’s squads 
all in slow-pitch. 


Number 
of teams Avg. 


Complete Number of 
Returns Companies Pct. 


Slow-pitch teams 99 61 61.6 853 14 
Fast-pitch teams 99 58 58.5 539 9 
Both 99 20 20.2 428 21 


Only 20 companies indicated that they participated regu- 
larly in the Amateur Softball Association national play-offs. 
Of the many reasons for not entering, 30 said that either 
company or recreation program policy or preference limited 
competition to intra-company play only. Some 13 felt their 
leams were not good enough, 12 hold back because of cost, 
and 10 had never considered entering or were simply “not 
interested.” 


























Available Immediately 
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SQUARE 
MILES 


Beautiful wooded property . . . 
shoreline . . . ideal for 

¢ Corporate recreation area 

¢ Sportsmen’s club 


miles of sandy 


¢ Investment property 
Less than 200 miles from Detroit, within 300 
miles of Chicago lies a wooded wonderland 
containing eight spring-fed lakes stocked with 
bass, pike and muskellunge. Poplar, birch, pine 


and hardwood stands 


abound with deer, 


partridge and waterfowl. Excellent boating, 
water skiing and winter sports. Golf course 
nearby. Private plane airport minutes away. 
Investigate this outstanding private recreation 
area today. Flexible terms available to qualified 
buyer. Property offered by owners. Address in- 


quiries to: 
BOX 1518 


Recreation Management 


203 North Wabash Avenue 


Chicago 1, Illinois 




















imagination and resourcefulness 
are vitally important to the 


WHAT’S THE 


success of any 


industrial 
recreation 
director. 


“Old stuff” is no fun. It’s the 
fresh approach, the new wrinkle 


BIG IDEA? 


that make 
your program 


grow in 


popularity. 


The big ideas which do the job best 
are reported each month in R/M. 
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Ray Detrick, tournament director, congratulates Youngstown Sheet 
& Tube’s 1961 Midwest Industrial Golf Champions (l-r), Dick 
Crosby, Alex Zgorka, Jerry Austgen and Bill Allen. 








National Cash Register’s Division B champs (1-r), Bob Glanton, 
Ralph Burton, Herb Kimble and Roger Cox, receive trophies from 
Hank Sopka, representing last year’s champs, Thompson Ramo. 





















YOUNGSTOWN SHEET 
TAKES MIDWEST GOLF 


National Cash, Rockwell Standard win division 


championships in 16th annual industrial meet 


A grand total of 101 industrial teams converged on Pur. 
due University’s famed NCAA golf course Aug. 19-20, for 
the 16th running of the Midwest Industrial Golf Champion- 
ships sponsored by Goodyear Tire & Rubber Co. 

Averaging slightly better than 76 strokes per round, 
Youngstown Sheet & Tube’s foursome captured the Division 
A title just ahead of runners-up Goodyear Tire & Rubber 
and defending champion Thompson Ramo Wooldridge, Ine. 

Division B, based on average team scores, went to Na- 
tional Cash Register with a 10-stroke victory margin. Rock- 
well Standard Corp. edged out Owens-Illinois Glass Co. for 
the Division C championship. 

Dick Hamilton, National Homes, with an 81; Hank 
Sopka, Thompson Ramo Wooldridge, 82; and Carl Klan- 
drud, Allis-Chalmers, 83; topped the field in the manage- 
ment tournament. Next year, the Midwest Championships 
will return to the Purdue course, Aug. 18-19. 


1961 MIDWEST INDUSTRIAL GOLF TEAM LEADERS 


Division A 36-Hole Score 


Youngstown Sheet & Tube Co., East Chicago, Ind. 606 
Goodyear Tire & Rubber Co., Akron, Ohio 610 
Thompson Ramo Wooldridge, Inc., Cleveland, Ohio 610 
Alliance Machine Company, Alliance, Ohio 612 
Sangamo Electric Co., Springfield, Ill. 622 
Sinclair Refining Co., Hartford, Ill. 622 
Division B 

National Cash Register Co., Dayton, Ohio 612 
Standard Register Company, Dayton, Ohio 622 
Minneapolis-Honeywell Regulator Co., Minneapolis, Minn. 624 
Champion Paper & Fibre Co., Hamilton, Ohio 642 
Motorola, Inc., Chicago, Ill. 651 
National Homes Corp., Lafayette, Ind. 651 
Division C 

Rockwell Standard Corp., Newark, Ohio 659 
Owens-Illinois Glass Co., Alton, Ill. 660 
National Cash Register Co. #2, Dayton, Ohio 668 
Allis-Chalmers Mfg. Co., Norwood, Ohio 669 
Standard Register Co. #2, Dayton, Ohio 671 
Fansteel Metallurgical Corp., North Chicago, Ill. 679 





PRIMER 


Chess from the beginning 


book, weather problems of specific interest 
to all boatmen are presented and discussed 
in a manner that is straight to the point. 
Fully illustrated with photos and diagrams, 
Weather, Water and Boating interprets the 





CHESS SELF-TEACHER, Al Horowitz. 
Barnes & Noble, Inc., 105 5th Ave., New 
York 3, N. Y., 194 pages, $1.50 

A must for any recreation library, Chess 
Self-Teacher in eight clear, concise lessons 
takes the beginner from the game’s basic 
fundamentals through minor tactics and 
mating combinations to stategical objectives. 

Quizzes and following each 
chapter help the novice master the basic 


reviews 


elements of this intricate game. 

Many other chess books published by 
Barnes & Noble specialize in a wide variety 
of problems and maneuvers and round out 
a chess club library. Samples: Complete 
Book of Chess Openings, 1001 Ways to 
Checkmate, 1001 Chess Sacrifices and Com- 
binations, The Golden Treasury of Chess. 
Write publisher for complete list. 
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Puppy prepper 
GUN DOG, Richard A, Wolters, E. P. 
Dutton & Co., 300 Park Ave. South, New 
York 10, 150 pages, illustrated, $5.95 
Controversial game dog training guide ad- 
vocates early time-schedule for obedience 
and field training starting when the puppy 
is exactly 49 days old. 
Technique is based on outstanding record 
achieved by Guide Dogs for the Blind, Inc. 


Small craft weather guide 
WEATHER, WATER AND BOATING, 
Donald A, Whepley, Cornell Maritime Press, 


Inc., Cambridge, Md., 160 pages, glossary, 


illustrated, $4. 

Every small craft sailor, to be safe and 
successful, must have a basic understanding 
of the ways of the weather. In this new 


meaning of fronts and air masses, clouds, 
squalls, fog, winds and other weather sign- 
posts with a minimum of technical jargon. 


Kidcraft 
10¢ CRAFTS FOR KIDS, Jane Wardwell. 
Pacific Recreation Service. P. O. Box 185. 
San Jose, Calif.. $2.95 

Finding the right project for a childrens 
group will be considerably simplified with 
the aid of 100 simple-to-make ideas. 

Contents give ready to please suggestions 
for making models and toys, things to wear, 
presents for home, Christmas and other holi- 
day decorations, pictures and useful items. 

For the harried adult leader, the book 
gives tips on planning, choosing raw material 
and working with the child who “doesnt 
want to,” and other problem tikes. 
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GREA TEST 
PLAYMAKER 
OF ALL! 


‘Chuck Day Lon 
ALL STAR 


BASKETBALL SHOES 
HIGH CUT OR OXFORD 





First shoe in the game ... in point of time, 
performance and preference! Chosen by 
more coaches, worn by more players and 
proved by 47 years of rugged competitive play, 
All-Stars have the unbeatable construction know-how 
that Converse alone can offer. 


CONVERSE RUBBER COMPANY, MALDEN 48, MASSACHUSETTS 
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BUIUTINDUSTRY ITEMS 


Playgrounds go compact 
Packaged playgrounds with space 
savings up to 75° have been recently 
put on the market by 
Corporation of America. 
Called they combine 
economy and safety with sculptured 


Playground 
play scapes, 


design in PCA’s new concept of child- 
scaled adventure and recreation. 
Individual pieces such as the wiggle 
wall. cradle, cliff 
climbers and others which comprise 
each playscape were developed after 
nearly two years of research and field 


cats crows nest. 


testing. They are now in use at more 
than 150 locations in 14 states. 

A typical playscape is 50’ x 50’ in 
size, a 75% reduction from the typical 
100 sq. ft. playground. Prices are cor- 
related to the size and complexity of 
each playscape package and the num- 
ber of children it accommodates. The 
range is from $1,695 to accommodate 
up to 65 children to $5,995 for up to 
108 children. 

Additional information is available 
from PCA offices at 16 East 52nd St.. 
in New York City. 


Travel’s big year 

Final figures on travel’s peak 1960 
season, recently released by the Dept. 
of Commerce, show expenditures of 
$2.640 million spent by U. S. residents 
on foreign travel. 

About one-sixth of the total was paid 
to U. S. air and sea transportation 
carriers with almost an equal amount 
carriers. The re- 


soing to foreign 
z eo) 5 


mainder went for food, lodging and 
purchases abroad. 


Travel outlays increased 100 over 
1959 and were double those of foreign- 
ers visiting the U.S. 

Top 10 repositories of the U. S, 
tourist dollar, in millions: 


Canada $380 


Mexico 365 
Italy 122 
France 118 
United Kingdom 116 
Germany 83 
Switzerland 53 
Nassau 12 
Japan 36 
Benelux 33 


Persons visiting only the Mexican 
horder and those staying in Canada 
less than 48 hours accounted for 67% 
and 23% 


penditures. 


of the respective total ex- 


Need 24,000 golf courses 

An average of 600 new golf courses 
must be built every year if there are 
to be adequate golf facilities by the 
year 2000, predicted Senator John 
Marshall Butler in a recent address to 
the Maryland State Golf Assn. 

This is a rate of growth almost 
three times greater than reported in 
the nation last year when 225 new 
courses and additions were opened. 

According to Butler, the demands 
of a rapidly growing population com- 
pounded by an increasing percentage 
of golfers will call for a total of 30,000 
golf courses by 2000. We now have 
about 6,500. 

Summing up, Butler warned, “If the 
America of tomorrow is to have some- 
thing other than miniature golf courses 




















































































































called — “play- 


playgrounds, 
now available for small areas as 
well as small budgets (see story). 


Packaged 


scapes, are 


and driving ranges, we all must begin 
to plan today for a place for new, 
bigger and better Chevy Chases and 
Rolling Roads.” 


Recreation draws business 


Spending $2 million to improve its 
attraction to conventions, tourists and 


other guests, the famed Hotel Fon- 
tainebleau in Miami Beach will be 
transformed into a_ recreation resort 


shortly before Thanksgiving. 

The additions: 
ming pool with 200 sun lamps, bowling 
lanes with automatic equipment, four 
new tennis courts, a billiard room and 


new indoor swim- 


improved spa facilities. 





low 





r 4 
Ce al 


reation in the great outdoors are the 
latest seemingly bizarre, but practical 
items in the industry’s rich storehouse 
of recreation equipment. 

The gym, made by Goodyear Tire & 
Rubber, solves the space problem for 
any kind of physical recreation on a 
nuclear submarine. 

The “Desert Rat” (right), with its 
pressure Goodyear Terra-Tires, 
allows hunters to go miles farther after 
their quarry, helps fishermen reach 
the least accessible stream. 


What’s new in recreation equipment?—you name it! 


An inflatable gymnasium (left) and a 
new vehicle designed to motorize rec- 
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REY THINGS TO WRITE FOR 


Free Travel Films 


A group of 66 free films featuring travel 


and vacation attractions has just been re- 
leased by Modern Talking Picture Service. 


most of the movies are 
and many are in 
useful information 


All in l6mm-sound, 
5 to 30 minutes long 
color. The films also give 
about means of travel and_ scenic 

Subjects included range far and wide in 
providing entertainment and adventure. All 
flms are available from Modern’s 30 regional 
flm libraries or write for travel film deserip- 


routes. 


tive brochure and order form. 
Modern Talking —— Service. Inc.. 3 E. 


54th St.. New York 22, N. Y., free 


Girl tycoons 

More and more women are finding invest- 
ment clubs to be fun, mentally stimulating 
and potentially profitable, reports the Na- 
tional Assn. of Investment Clubs. 

To help the girls get started, the NAIC 
has recently published a free booklet which 
describes the basic principles of successful 
investing and tells why women are naturally 
suited to financial study. 

“Investment Clubs for Women,’ National 

{ssn. of Investment Clubs. 1245 First Na- 
tional Bldg., Detroit 26. Mich., free 


Fishing Travelog 

“The film 
photography is beautiful. 
ing, and | am sure anyone who orders it will 


has certainly caught The 
The action is excit- 


on, 


he well pleased.” 
That's the opinion of Fred Canaday, direc- 


tor of recreation, General Motors Corp., of 
“Fishing Fantastico, a color movie just re- 
leased by GMC Truck & Coach Division and 


The Shakespeare Co. in cooperation with 
Panagra Airlines. 

Chronicling a spectacular fishing and travel 
in South America, the 27-minute, 
lomm film stars Ben Hardesty, world cham- 
pion angler and accuracy 

Following Hardesty on a six-week odyssey 
0 famous — fishing Chile and 
the film provides a blend of 
fishing action and magnificent scenery that 


adventure 
caster. 


waters in 
\rgentina, 


gives it unusually wide appeal. 
“Fishing Fantastico.” GM Film Library. 
General Motors Corp.. General Motors Bldg. 


Detroit 2. Mich.. free 


New York in Fall 


The six-day bike race, the National Horse 
Show, 10 performances of the Leningrad 
Ballet, professional basketball, — boxing. 


hockey and wrestling are only a few of the 
hundreds of interesting events scheduled for 
New York City through Dee. 

As an aid in planning excursions 
or individual vacations, these attractions are 
listed in a handy folder, “New York in 
Fall,” available at no charge. All events are 
tlassified by subject and date. 

“New York In Fall.” New 
and Visitors Bureau, Ine.. 
New York 17, N. Y.. free 


group 


York Convention 
90 FE, 





f2nd St.. | 


There’s “good will” sewn right into... 


Uniforms 


If you measure the success of your 
athletic program in terms of the 
“good will” it creates . . . you'll find 
that it pays to outfit your 

teams with GENERAL uniforms. 
Comfortable, colorful, superbly 
styled ... GENERAL uniforms give 
any team that “well-dressed” look 

. are the kind that players 

are proud to wear. 

Your local sports dealer will be 
glad to show you the wide selection 
of styles, materials and colors 
that are available. Ask him 
about GENERAL uniforms today! 


 Rniabtet pitts aM: 





























CLASSIFIED 


RATES: regular type, 15 cents each word 
bold face type, 25 cents each word 
copy must be received by the 5th of the month 
before date of issue in which ad is desired 





HELP WANTED 


Male, unattached, between ages 35-55. Salary 
$3,600 plus full maintenance to start. Right 
person can eventually assume major responsi- 
bility operation of home for aging blind. Must 
have good background of recreation or re- 
lated experience in institutional or agency 
setting. Permanent position, fringe benefits. 
Burrwood Industrial Home for the Blind, 
Arthur E. Copeland, Director, Cold Spring 
Harbor, Long Island, N. Y 


American Recreation 
Society. Salary range: $9,000 to $12,000 plus 
travel account. Desire grad of college or 
university of recognized standing with mas- 
ters degree in recreation, group work or 
equivalent, 10 yrs experience in professional 
recreation work, including 5 yrs admin. 
duties or equivalent combo of education and 
experience. Send 7 copies of biographical 
sketch and 3 photos to Jesse A. Reynolds, 

Past Presidents, The Mosque, 


Executive Director, 


Chairman of 
Richmond 20, Va 





POSITIONS WANTED 








Director of broad recreation program for 
large manufacturer seeks position with greater 
opportunity. B.S. in business admin. Married. 
Acceptable salary $575 per mo. 


CP30—RECREATION MANAGEMENT 


Six years extensive experience as director of 
large company industrial recreation program. 
Other experience in personnel administration. 
Married, children, salary $8,500. 
CP-31—RECREATION MANAGEMENT 


RECREATION MANAGEMENT, 


Director of multi-phase recreation program 
for largest organization in state seeks greater 
challenge. B.S., M.S., married, two children. 
Salary, $1: 2,000. 

CP-32—RECREATION MANAGEMENT 

14 years experience all phases of recreation 
including 12 as municipal director of parks 
& recreation. Married, age 40. Minimum 
starting salary: $5,500. 


CP-34—RECREATION MANAGEMENT 
15 yrs rec exp. including 11 in supervisory 
capacity U.S. Army special services and 4 


yrs boys’ camp director. Woman, interested 
in similar job with industry in Chicago area. 


CP-35—RECREATION MANAGEMENT 


Masters degrees in group work, counselling 
and personnel. 18 yrs experience in counsel- 
ling and directing youth and adult activities 
in community center, Army and VY. A. Age 
10, married. Available immediately. Salary 
$7,000. 
CP-36—RECREATION MANAGEMENT 

M.E. in physical ed. 9 yrs high school coach 
spending summers with industry and munici- 
pal recreation depts. organizing sports and 
social activities. Married. Salary: $7,200. 


CP-37-—-RECREATION MANAGEMENT 


M.S. in P.E. Admin, 4 yrs as asst college 
prof. in P.E. and recreation, 2 yrs as munici- 
pal park and recreation director. Experienced 
in administrating all types activities. Salary: 


$8,750. 


Recent college grad with BS in Physical Ed. 
Two years experience in organized recreation 
management; 244 years in general engineer- 
ing. Qualified instructor in sports, handicrafts 
and recreational activities. Seeking industrial 
recreation position. 


CP-39—RECREATION MANAGEMENT 
BA in Recreation, MS in Physical Ed. six 
years full time administrative experience in 


community and industrial recreation, Married 


and one child. Ave 30. W ill ace ept personnel 
work along with recreation responsibilities. 
CP40-—-RECREATION MANAGEMENT 
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RECREATION OUTLOOK 
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“Industrial Recreation?” 


..- that’s only half the story 


ohn Leland Atwood, president of North American 

Aviation, Inc., has suggested it is time that a 
new name be coined for his industry. Now that 
plane makers are hip-deep in rocketry, astronautics 
and electronics, and sometimes no longer making 
airplanes at all, says Atwood, “what was once called 
the aircraft industry has clearly become something 
else that almost defies classification.” 

But aircraft is not the only industry that has 
outgrown its name. The same problem also pertains 
to the broad functions and important duties per- 
formed today by industrial recreation. 


Taken literally, the term implies little more than 
a municipal park program moved to the plant site. 
Even to those acquainted, but not directly con- 
cerned with industrial recreation, the name hides 
the complete function and concrete benefits it pro- 
duces for both management and employees. It gives 
no hint to the job’s true objectives. 

Thus, our concern, like Mr. Atwood’s, involves 
much more than an exercise in semantics. 

Today’s “industrial recreation” manager has be- 
come increasingly involved in retirement prepara- 
tion, rehabilitation of handicapped employees, adult 
education and training, community relations and 
many other important services that fall far beyond 
the limits of the usual definitions of recreation. 


He has always been concerned with morale, 
absenteeism and productivity. His performance can 
have an important effect on employee recruitment 
and retention. His job and the tools he is given to 
perform it can do more than all the fringe benefits 


‘ 


combined to make his company a “good place to 
work.” 

Because of the industrial recreation manager's 
unique relationship with both management and em- 
ployees, he has come to be recognized as the com- 
pany’s most effective communications link between 
the two groups. Better than anyone else, he can ex- 


press management’s genuine interest in the welfare 
of its employees. 

This is only a partial list of his job’s potential, 
and the title “industrial recreation” tells only half 
the story. His duties are now firmly established on 
the basis of objective business judgement as an 
essential management function. 


Are we exaggerating its importance? We think 
not and can refer to many statements by industry 
leaders to support our stand. In one of the most 
recent, Herman F, Lehman, general manager of 
Frigidaire Division, General Motors Corp., stated, 
“The difference between companies is the difference 
in the employees.” 

The theme of Mr. Lehman’s message was that 
competing companies can buy the same raw ma- 
terials, the same tools, the same inspection equip- 
ment, but the quality of the finished product depends 
upon the experience, stability and conscientious 
effort of each employee. 

Judging from the extent and high quality of 
Frigidaire’s recreation program, we are sure Mr. 
Lehman would agree that “industrial recreation” 
is one of the major factors contributing to this 


‘difference in the employees.” 


To attract and retain capable, experienced em- 
ployees; to create the cooperation and harmony 
necessary for stable working conditions; and to let 
each employee understand that his importance in the 
company’s overall team effort is sincerely appre- 
ciated are, of course, the ultimate objectives of a 
sound “industrial recreation” program. 

Bowling leagues, camera clubs and picnics are 
the tools which build industrial recreation’s top 
quality, finished product. And to be sure, the end 
result is equally beneficial to management as well as 
to the employees. 

This is the complete meaning of “industrial rec- 
reation.” 


“the difference between companies is the difference in employees 
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BARGAIN IN 
FUN FOR ’61 
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Low, low 17-day Economy Excursion Fares to Europe! 


TWA again offers a sensational bargain for less than regular Economy fares! For example, 
vacations in Europe...17-day round-trip Economy round-trip New York to London, only $350.00 
Fares! Employees spend two exciting weeks’ ...a really great travel buy! For details on new 
abroad... see famous sites, resorts, shopping 17-day Economy Fares, write Passenger Sales 
marts. And they fly there and back for even Dept., TWA, 380 Madison Avenue, N. Y.17, N.Y. 












New, fabulous tours for employees...all based on TWA Economy Excursion Fares!! 


Holiday in the Sun Southern Romance Tour Holy Land Tour Other TWA Jetliner Tours 
16 days —- $535.00 14 days —- $689.00 14 days — $998.00 from 10 days — $471.00 
Madrid-Granada-Tangier Rome-Capri-Sorrento Rome-Jerusalem-Bethlehem «..-to 51 days — $1516.00 
Seville-Lisbon Pompeii-Taormina Dead Sea-Bethany 

Religious Pilgrimages Iberian Peninsula Mediterranean Tour 

17-days —- $772.00 16 days —- $529.00 16 days — $859.00 

Lisbon-Fatima-Toledo Lisbon-Seville-Malaga Rome-Sorrento-Capri 

Rome-Paris Granada-Madrid Athens-istanbul 


USA’ EUROPE - AFRICA: ASIA 


Classical Tour Build-your-own-Tour Choice of Ski Resorts 
16 days— $839.00 17 days — Choice of as low as $549.00 
Rome-Pompeii-Capri 49 European Cities Kitzbuehl-Chamonix-Cortina 


Olympia-Sparta Plus 6 Resorts Davos THE SUPERJET AIRLINE’ 





Tet. Oct. 1 through Mar. 31, 1962. Prices per person, two people traveling *TWA THE SUPERJET AIRLINE is a service mark owned exclusively by Trans World Airlines, Inc, 
together round-trip from New York. 








BOWLING WORKS FOR INDUSTRY AND BUSINESS 


HIGH ROLLING 
AIRESEARCH WOMEN WIN TRIP 
TO NATIONAL 


Ruth Weaver and Naomi Kopack of the 

AiResearch Friday Mixed Scratch 

Foursome League maintained a fantas- 

tic 190.6 average in the Southern Cali- 
fornia roll-off to win a trip to the Women’s National 
Doubles Bowling Tournament this year. 

Lots of practice and a spirit of teamwork make a bowling 
team click. It’s a spirit that only bowling creates so well, 
because only bowling has such universal appeal for the 
young and old, men and women, novice and expert. This 
same teamwork builds better company relationships day 
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in and day out. And bowling is one of the least expensive 

company-sponsored sports. Let bowling work for you! 
For information on how to organize bowling league ac- 

tivity in your company, write the Brunswick Corporation, 





Box D, Recreation Department, 623 South Wabash Ave- 
The No.1 name in Bowling @ 


nue, Chicago 5, Illinois. 
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